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I am an art director, graphic designer, writer and editor with 15 years of experience

synthesizing art and ideas for creative publications, projects and people.
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. CREATIVE
MANAGEMENT

CLIENTS
Backstage Magazine, OC Weekly

SUMMARY

As Creative Director of both Backstage Magazine and Art Director of OC Weekly, | developed and
designed each week's cover and feature; created and directed all original art and photo shoots; and
managed staff designers and freelance photographers and illustrators. | redesigned both publications
and their respective art departments, while overseeing all design, production and visual communication.

SERVICES

e Concept & development of visual themes
¢ Direction & development of visual content
¢ Direction of photo shoots & illustrations

e Original illustration & graphic design

200"

COVERS

JUSTIN

KIRK

gambles big

- EMMY
PICKS

who will win;
who should

AWARDS

KALING

swings into
the spotlight

D AGAIN AND AGAIN AND AGAIN,
LEAVING NO DOUBT WHO
RULES ORANGE COUNTY

BY A CHING
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NEWSWEEKLY

REDESIGN/RESIZE

CLIENT/PROJECT

SUMMARY

| produced a comprehensive redesign/resize of OC Weekly in Jan. 2009 and another resize in Feb. 2011
(below). The redesign brought the overall style of the paper up to date, with bolder fonts, improved

legibility, and new web-related elements bringing readers to our website and our website content into

OC Weekly: Comprehensive redesign/resize

print. My detailed, grid-based templates created consistency and efficiency, reducing production time.

SERVICES

¢ Publication redesign & template production
e Editorial strategy & brand identity

e Art direction & editorial direction

e Cover & feature design
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GENDERSHE CUISINE
2741 W. Lincoln Ave,, Ste. B,
Anaheim, (714) 220-9500;
www.gendershecuisine.com.

% contents ( lotiers | the ot

@Tmaren 1117, 2011

HovLein THE WALL

Bur, Baby, Bur

BeweEKLY.com

food » reviews |listings

HovLein T WALL

»GUSTAVO ARELLANO

TACO TRIAD; BELOW: NOT
YOURTYPICAL TAQUERO.

Twittered
Taco

The Haven Gastropub
creators try their hand at a
gourmet taco stand

BY EDWIN GOEI
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2741W. Lincoln Ave., Sto. 8,

Anaheim, (714) 220-9500;
jendershecuisine com.
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May the Best Band Win

OCMA BEST LIVE BAND FINAL

After enduring the marathon listening session that is the OC Music Awards, one thing
comes across loud and clear: Orange County is no slouch when it comes to produc-
ing talented bands. Sure, there were a few stinkers in the seven-concert run-up, but
the ones that stood out made the inconvenience of spending nights in packed, sweaty
venues worth the effort. And now, the top bands will be performing at this year’s
showcase. Friday’s show in particular, which presents the contenders for Best Live
Act, has nicely culled the talent from this competition. Included in the lineup are metal
band Railroad to Alaska, indie band Kiev (not to be missed) and the always entertain-

ing avant-rap spectacle of Blok.

OCMA Best Live Band Final at the Galaxy ConcertTheatre, 3503 S. Harbor Blvd.,
Santa Ana, (714) 957-0600; www.galaxytheatre.com. 8 p.m. Free. All ages.

—BRANDON FERGUSON

[POETRY]
Poetic Conceit
Billy Collins

Name your favorite funny poet, whom
you've heard crack wise on A Prairie
Home Companion—and we’ll bet it’s Billy
Collins. See and hear the former U.S.
Poet Laureate at yet another great event
at Newport Beach Library Foundation’s
Martin W. Witte Distinguished Speakers
Lecture Series. Be further entertained
pronouncing the name of the late local

philanthropist (yup, “witty”) whose
family honors his love of the written
word while laughing out loud to Collins’
remarkable work, which you might have
read in The New Yorker and The Paris
Review. Witty? You bet! Also ironic, idi-
omatic, smart and deadpan fun. Collins
will lecture, then sign his books. Tell him
Martin sent you.

Billy Collins at the Newport Beach
Library, 1000 Avocado Ave., Newport
Beach, (949) 548-2411; www.city.
newport-beach.ca.us/nbpl. 6:30 p.m.
$50. —ANDREW TONKOVICH

[THEATER]

Wear the Pants
Twelfth Night

Some 400 years after his plays were origi-
nally composed, messing with Shakespeare
is not only acceptable for contemporary
productions, but also frequently a must.
Twelfth Night has already been tinkered
with in She’s the
Man (considered by
many to be the high-
light of the Amanda
Bynes oeuvre), so
it’s not like Fullerton’s STAGEStheatre is
committing some type of sacrilege with
its performance of the romantic comedy,
which purports to be “infused with new
music” and “extreme physical comedy.”
That may seem like an odd fit, but the orig-
inal text of Twelfth Night is plenty wacky as
it is, featuring cross-dressing as a vital plot
element and taking place during the titular
“merrymaking” (read: copious booze) holi-
day. It’s basically the Elizabethan equiva-
lent of, well, an Amanda Bynes movie.
Twelfth Night at STAGEStheatre, 400
E. Commonwealth Ave., Fullerton,
(714) 525-4484; www.stagesoc.org. 8 p.m.;
also Fri., 8 p.m,; Sun., 2 p.m. $17-$20.
—ALBERT CHING

MORE»
ONLINE
OCWEEKLY.COM

Stone Age
STONE TEMPLE PILOTS

Seeing StoneTemple Pilots at this
point in history is not just a concert,
it's nearly a Ripley’s Believe It or Not!
attraction. Yes, much-maligned lead
singer Scott Weiland is still kicking.
Yes, they're back together despite
a breakup and Weiland's stint in
Velvet Revolver (some of the rest
of the guys in the band started a
group called Army of Anyone, but
you probably missed that along
with most people). They released
their first album since 2001 last year,
and appear to be back on track after
rescheduling some shows last fall.
Yeabh, it's been a long time since the
SoCal-originated band hit it big with
tunes such as “Plush” and “Inter-
state Love Song,” but between this
and the recent reformation of Sound-
garden, 2011 may be the new 1991.
Stone Temple Pilots at Fox
PomonaTheatre, 301 S. Garey Ave.,
Pomona; www.foxpomona.com.
8 p.m. $49.50-$52. All ages.
—ALBERT CHING
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Now With Boys!

Civet ditch the all-girl punk-combo concept
and release their best effort to date
BY PAUL SAITOWITZ
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. ART DIRECTION: SUMMARY SERVICES

PHOTO SHOOTS As Art Director for OC Weekly, | hired and managed all of our freelance photographers. | directed most e Concept & development of visual themes
photo shoots through advance art briefs, but for these and other special issues, | directed the shoots in ¢ Planning & coordination of crew & materials
CLIENT/PROJECT person, managing crew and materials, including hair/makeup artists, wardrobe stylists, props, models e Direction of photo shoots, studio & on location
OC Weekly: Cover & special issue photo shoots and location. | typically handled all post-production and photo manipulation as part of the cover design. ¢ Post-production & design &/or consultation
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. ART DIRECTION:
ILLUSTRATION

CLIENT/PROJECT
OC Weekly: lllustration direction & design

nnnnnn

PROPOSITION 8
1S KEEPING

COUPLES
FROM
MARRYING

BUT IT HAS
SUCCEEDED IN
UNITING

0C’S GAY
COMMUNITY

BY SPENCER KORNHABER

SUMMARY

As Art Director for OC Weekly, | was dedicated to seeking out and recruiting an ever-expanding
assortment of illustrators whose work would communicate and complement our wide variety of cover
stories. Over the course of a few weeks — or usually just a few days — | worked intimately with each artist
on preliminary concepting, sketches and revisions, then incorporated the art into my final cover design.

SERVICES

e Concept & development of illustration subject,
style, appearance & execution

e Artist recruitment & assignment direction

e Final cover/feature design & editing of artwork
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SUMMARY
OC Weekly's annual “Best of OC" is the paper’s largest and most design-intensive issue of the year.
| developed the theme and artwork for four Best Of issues, produced three, and won LA Press Club

. DIRECTION/DESIGN:
SPECIAL ISSUES

SERVICES
e Concept & development of visual theme
¢ In-depth direction & editing & photo shoots

CLIENT/PROJECT awards for two (2008: 1st Place Design, 2009: HM). “Her work in the Best of OC package shines — e Compositing of photo illustrations & additional
OC Weekly: Best of OC 2008 & Best of OC 2009 maintaining an interesting, consistent approach throughout the huge feature,” wrote the judges. illustration design for cover, headers, logos, pages
——— — ~ Ep—— o I ———
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EDITORIAL DESIGN:
FEATURES

CLIENT/PROJECT
OC Weekly: Feature Design & Layout

SUMMARY

LA Press Club named me Designer of the Year in 2010: “Kelly’s designs are sharp and engaging. She uses
the black & white format of the weekly to its fullest with nice typography and excellent detail.” | also won
1st Place Design (LA Press Club: 2009, 2011) and 2nd Place for Best B+W/Two-Color Layout (Maggie Awards,

2007). With my editorial design, OC Weekly also earned two Maggie Awards for Best Tabloid (2010, 2011).

SERVICES

¢ Publication redesign & template production
e Editorial strategy & brand identity

e Art direction & editorial direction

e Cover & feature design

WITHHER
NEW REALITY TV
NETWORK,
NADYA SULEMAN
ISREADYTO

CONTINUED ON PAGE 14

FAST CARS, NAKED WOMEN:

ED DELLIS LOVES HIS WORK
BY LUKE Y. THOMPSON

.- AND AGAIN AND AGAIN
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ORANGE COUNTY

Y BY
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THE BEST MOVIES OF 2008
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LOGOS + PHOTO SUMMARY

ILLUSTRATIONS | designed logos and produced photo illustrations for almost every issue of OC Weekly, either in the
form of cover type or feature page headers corresponding to the cover design. | also created logos to
CLIENT/PROJECT carry through the entire paper or special section for several special issues a year. For other issues, such

OC Weekly: Logo Design & Photo lllustration

as "Octomom” (below) or Best Of OC, my photo illustrations functioned as the feature design itself.

SERVICES

e Creative concept & development

¢ Branding & identity

¢ Graphic design, layout & typography

¢ Photo & vector illustration & compositing
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‘Nadya is my masterpiece.’
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NEWSPAPER TAB
REDESIGN/RESIZE

SUMMARY

CLIENT/PROJECT
Ventura County Star: Redesign of weekly tabloid

| produced a complete redesign/resize of Time Out, the weekly culture and entertainment tabloid of
Ventura County Star newspaper. This Style Guide (below), which | created for the staff designers, details
the new templates, styles, structure and design guidelines that streamlined our production process and
created visual unity. The overhaul targeted younger readers with new, web-related content and style.

SERVICES

¢ Publication redesign & template production
e Editorial strategy & brand identity

¢ Art direction & editorial direction

e Cover, feature & logo design
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NEWSPAPER
TABLOID DESIGN

CLIENT/PROJECT
Ventura County Star: Weekly tabloid, Time Out

SUMMARY
Following my redesign/resize of Time Out (see next page), | became the lead designer responsible for

coordinating with the editor to plan the issue, manage the pagination, design the weekly cover and
feature pages, and supervise other staff designers on their layouts. For this and other issues, | also
coordinated with the staff photo editor and photographers on original photo assignments.

SERVICES

¢ Direction & development of visual content

¢ Cover/feature design, page layout, pagination
¢ Direction of photo shoots & illustrations

¢ Creative & technical supervision of staff

REVIEWS | movies + video games + music + theater + restaurants
INSIDE | Undar the big top in Simi, Ventura | Larry the Cable Guy goes to war | Dining at Greek Island Burgars

5 | concerts + events + on the Net

Fresh-brewed
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he scent of toasted Sumatran beans and caramelized mocha seeps into your skin at Starbucks,
The only thing that might sink in deeper is the musie,
Entering one of the ubiquitous coffehouse chain's stores is as much a musical jaunt as a
caffeinated one,
The background soundirack to your Grandé Caffe Latte might be Ray Charles, Norah Jones,
Sergio Mendes in a duet with Justin Timberlake, the Rolling Stones.ardoss Stone, or a salsa, |
jazz or West African artist you've never heard before but wan{§0 et to knowbetter,
One undiscovered artist whose voice is wafting around the zillions |.l.|rhucks nationwide is lrmri‘mlum County:
Thousand Oaks resident Carly Escoto. 3 ot
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NEW MAGAZINE SUMMARY SERVICES

CREATION/DESIGN | created a new, custom glossy magazine for Chicago Shakespeare Theater that functioned as an arts/ * Magazine development & brand identity
entertainment publication, marketing piece, and playbill in one. | had 3 weeks to develop and produce * Art & editorial direction, cover & feature design
CLIENT/PROJECT the first issue. As founder, | shaped the publication’s brand identity, structure & templates. As editor & ® Reporting/writing & editing/proofing
Chicago Shakespeare Theater: bill Magazine designer, | formulated, assigned, wrote, edited & designed each issue from beginning to end. * Production/ad management

WENDY DONIGER
A SCHOLAR'S VIEW:

THE TAMING
OF THE SHREW .

‘ :lmgcu‘:-:: . ." . .
bride i :

and prejudice. Reluctant romance.
;. autumn 2003
French farce. Commedia dell’arte.

Physical spectacle. Then figure in Falstaff... ’
as Chicago Shakespeare debuts at B OYS
the Royal Shakespeare Company. WI LL BE

& & = B GIRLS

SHAKESPEARE’S
GLOBE THEATRE

comes to Chicago Shakespeare
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Wogte i [ the ¢ 5eason ¢ 1 a marathon pro- EDWAHD HAI-I-

after night.

by Marilyn J. Halperin and Kelly A. Lewis . : 20 0 ./ Vi ¢ [ a tw t history, b_uund for directs RDSE HAGE
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ara Gaines about getting the laugh.

continued next page >
shakes.com | bill 25

STl 20+ 1908-2006 Next season,
e Shakespeare's
back for three |

S at CST...

N Barbara Baines
N directs the head-tricks THE MERRY
and bed-ticks while Wi WIVES OF
director Mark Lamos WINDSOR
takes a new stab at
& well-loved tragedy. MEASURE
3 FOR MEASURE

ROMED
AND JULIET

' L
Tracing CST's first 20 years, one stage at a time...

THE PROLOGUE and
STAGE 1: 1986-1990

ining, CS1

by Richard Christiansen

Subscriptions
On Sale Now!
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A€ KELLY ALEXIS LEWIS ART DIRECTOR | DESIGNER | WRITER

SPECIALTIES
o

ART/CREATIVE
DIRECTION

EXPERIENCE

Creative Director
BACKSTAGE, LLC

(MAR 2012- JAN 2013)

| developed and oversaw the
company'’s various media
extensions while designing
each week's cover and
feature; creating and directing
all original art and photo
shoots, and managing art
budgets and staff.

Major Accomplishments

| produced a complete
rebranding and redesign
for Backstage magazine,

its website, and its overall
identity and communcation
assets, transforming the
content, messaging and
appearance of a 50-year-old
trade newspaper into a bold
multimedia company.

©

EDITORIAL
MANAGEMENT

@

Art Director

OC WEEKLY — VILLAGE VOICE
MEDIA (SEP 2007 - SEP 2010)
As Art Director, | developed
and designed each week’s
cover and feature; created
and directed all original art,
illustrations and photo shoots;
managed art budgets, staff
Layout Editor and Photo
Intern; and oversaw the
paper’s design, production
and brand.

Major Accomplishments

| produced a comprehensive
redesign/resize of the
publication. | also devised
administrative systems for
the editorial art department,
including asset management,
contact database, assignment
contracts and workflow

PUBLICATION
REDESIGN

©

Features Designer,
Travel Editor

VENTURA COUNTY STAR
NEWSPAPER (FEB 2006 - SEP
2007)

As Features Designer, |
designed front and inside
pages for a variety of
sections. As Travel Editor, |
planned, assigned and edited
freelance and wire content
and wrote copy for the
section.

Major Accomplishments

| produced a complete
redesign/resize of the
paper’s weekly arts and
entertainment tabloid. |
trained and supervised other
staff designers on the new
templates, style guide and
production processes; and

GRAPHIC DESIGN
& LAYOUT

PHOTO

ILLUSTRATION

Publications Manager,
Founding Editor/Designer
CHICAGO SHAKESPEARE
THEATER (FEB 2000 - JAN 2006)
As Publications Manager,

| wrote, edited, designed

and managed the theater’s
various communication
pieces, including playbills,
teacher handbooks, catalogs,
newsletters, stationery,
brochures and signage.

Major Accomplishments

| created “bill,” the theater's
own program magazine. As
founding editor and designer,

| formulated, assigned, wrote,
edited and designed each
issue; and oversaw each issue’s
ads, budget, production and
printing. | also developed the
theater’s first in-house graphic

%)

BRANDING
& IDENTITY

Managing Editor

WINDY CITY / METROSPORTS /
ROCKY MOUNTAIN SPORTS
MAGAZINES

(JUN 1998 - JAN 2000)

| assigned, wrote, edited and
designed features and other
content for the company'’s five
monthly regional action sports
magazines, both locally and
remotely from Denver and
Chicago offices.

Major Accomplishments
From the company’s Chicago
office, | guided the New

York magazine through

new ownership and content
overhaul, developing a new
freelance network of writers,
production schedule, and
customized local content.

O O

COPYWRITING STATIONERY
& EDITING & PRETTY STUFF

ONGOING PROJECTS

Freelance Creative
Conceptualize, design, write and produce posters,
postcards, business cards, brochures, branding,

stationary and other collateral.

AWARDS
LA Press Club

¢ Designer of the Year
® Ist Place Design (2x)

Maggie Awards
® Best Tabloid: Art Direction of winning issue (2x)
¢ Best B+W/Two-Color Layout: Finalist

Art Direction of various winning illustrations
e Communication Arts lllustration Annual
¢ PRINT Magazine Regional Design Annual

® American lllustration

EDUCATION

Northwestern University

B.A. HONORS, 1998

Major: Writing / Minor: Art History
Best English Major in Writing, 1998

SKILLS

ADOBE
INDESIGN
% % %k ok ok

procedures. coordinated and designed design department, systems
all art, covers, layouts and and archives and supervised
pagination. staff designers.
ADOBE ADOBE ADOBE ADOBE FLASH
PHOTOSHOP ILLUSTRATOR DREAMWEAVER ADOBE FIREWORKS
Sk ok ok ok %k k * Kk *

WORDPRESS
3.21
* %k

HTML MICROSOFT
CSS OFFICE
* * % %k %k



http://www.kellyalexislewis.com
http://www.kellyalexislewis.com
mailto:hello%40kellyalexislewis.com?subject=Hello%20from%20your%20PDF%20Portfolio

